





THE INTERNATIONAL

WINE CHALLENGE 2012 ENTRY FORM

Company Name: | ]
Contact Name (Mr/Mrs / Ms/ Miss/ Dr/ Prof: | ]
Address: [ ]
Postcode: [ ] Country: [ ]
Telephone: | | VAT Registration Number: | |
Email: [ @ ]

TO ENTER ONLINE VISIT WWW.INTERNATIONALWINECHALLENGE.COM

METHOD OF PAYMENT

Entry fees may be paid by credit card or cheque or by requesting an invoice to be paid by cheque or bank transfer. All entries must be paid in
FULL before the first day of tasting. Credit card payments will be charged in Sterling.

NUMBER OF VAT PER ENTRY
ENTRIES PRICE PER ENTRY @20%
International Wine Challenge £93.00 £18.60 £
Entry Fee ' '

PAYMENT DETAILS

D PAYMENT BY CHEQUE Please make cheques payable to ‘William Reed Business Media Ltd’ in Sterling.

(] PAYMENT BY CREDIT CARD Please charge D omy [ JVISA (] &> (B2

Name on Card: [ ]
Cardholder Address: [ ]
Postcode: [ ] Country: [ ]

e nemeer: [ )( (] () (U] JUOO JOUOUIU
Issue Number: :] Expiry Date: D D / D D Security Number: D D D D ffgﬁiiifj;%:',bf;?;:ta;k,ifex)

D INVOICE Please invoice my company. Purchase order number (if required): [ ]

We confirm that we have and understood the rules and instructions set out in the entry kit and agree to be bound by them. This entry form is signed by the
person responsible for submitting the entry and to whom all correspondence concerning the International Wine Challenge should be addressed.

Signature: [ ] Print Name: [ ] Date: :]

We will use this data for the purpose of administering your entry in the International Wine Challenge. If you do not wish us to contact you regarding your entry please tick the relevant IWC boxes. We may also
use it to contact you about William Reed Business Media (WRBM) products or allow carefully selected third party companies to let you know how you can benefit from similar offers (mail and telephone only).
If you do not wish this to happen please tick the relevant box. We do not share your data with third parties for Email, Fax or SMS purposes.

International Wine Challenge: DMaiI DTeI D Fax D Email D SMS  William Reed Business Media: DMaiI DTeI D Fax D Email D SMS  3rd Parties: DMaiI DTeI



THE INTERNATIONAL
WINE CHALLENGE

2012 ENTRY FORM

i. Entry details must be completed in black ink and BLOCK CAPITALS. All details will be produced for results and certificates. William Reed Business
Media takes no responsibility for corrections of errors or illegible text made by the entrant.

ii. Complete the entry form together with ACCENTS.
iii. Complete the Method of Payment form on page 8.

iv. Photocopy the entry form for your records and return the original by post WITH PAYMENT to arrive by 22nd February 2012 to:
The International Wine Challenge, William Reed Business Media Ltd, Broadfield Park, Crawley, West Sussex, RH11 9RT, United Kingdom

PLEASE PRINT THIS ENTRY FORM FOR EACH WINE YOU ENTER

NAME OF COMPANY [ ]
ENTERING THE WINE:

ENTRY NUMBER: [ ] of [ ] WINES ENTERED

. Wine Name / Brand (as it appears on the label):

. Vintage or NV:

. Wine Producer Name:

1
2
3
4. Country:
5
7

. Region: 6. Sub Region:

. Wine Colour, tick relevant box: D Red D White D Rosé

8. Wine Style, tick relevant box: [ Still [ ] Sparkling [ ] Sweet [ ] Botrytis [ ] Fortified

9. Residual Sugar Level (in grams per litre):

10. Oak Treatment: D Oaked D Lightly Oaked D Unoaked

11. Principal Three Grapes (including percentages):

Grape 1: %
Grape 2: %
Grape 3: %
12. Official Quality Status (AOC/DOC/DOCG/IGT/VDP etc.):
13. Alcohol Level: %

14. UK Importer:
15. Number of Bottles Produced:
16. Number of Bottles Available to the UK Market:

17. Available in the UK, tick relevant box: [ ] Yes [ ] No

18. Free on Board (FOB) Price per Bottle (please specify currency):
19. If available in the UK, UK retail price per bottle (£ including VAT):
20. If available in the UK please state your principle UK stockists:

21. Principle stockists outside of the UK:

22. Is this wine available to the UK restaurant / bar trade: D Yes D No

23. Bottle Size: D 150cl D 75cl D 50cl D 37.5cl Other please specify:

24. Barcode Number:

25. Type of Closure Used Natural Cork (2+2, Altec, etc.), Synthetic or Screwcap:
26. Glass Colour:

27. The Wine Entered is, tick relevant box: D Organic D Biodynamic D Sustainable D Conventional D Fairtrade
28. The Wine Entered is, tick relevant box: D Vegetarian D Vegan

29. Is this the first year of production of this wine/cuvee, tick relevant box: D Yes D No



PLEASE PRINT THE BLANK ADDRESS LABEL BELOW, FILL IN THE DETAILS REQUIRED AND ATTACH TO YOUR CONSIGNMENT.
BOXES MUST BE LABELLED WITH INTERNATIONAL WINE CHALLENGE 2012 OFFICIAL LABELS. THESE WILL BE SENT TO YOU

BY THE IWC AFTER YOU HAVE REGISTERED YOUR WINES.

WINE SAMPLES NOT FOR COMMERCIAL SALE
Deliver To:
INTERNATIONAL WINE CHALLENGE 2012
GEODIS CALBERSON LTD (IWC-UK)
CORONATION ROAD,
HIGH WYCOMBE, BUCKS. HP12 3TW
UNITED KINGDOM
Customer ID: :] Company: [ ]
No. of Bottles: :] Wine Name: [ ]
No. of Bottles: :] Wine Name: [ ]
No. of Bottles: :] Wine Name: [ ]
Box Number: [ ] of: [ ]
THIS IS FOR DUTY PAID UK SHIPMENTS ONLY
>
WINE SAMPLES NOT FOR COMMERCIAL SALE
Deliver To:

INTERNATIONAL WINE CHALLENGE 2012
GEODIS CALBERSON LTD (IWC-UK)
CORONATION ROAD,

HIGH WYCOMBE, BUCKS. HP12 3TW
UNITED KINGDOM

Customer ID: Company:

No. of Bottles: Wine Name:

No. of Bottles: Wine Name:

1L

No. of Bottles: Wine Name:

— J _Jo _JL_JL__J

Box Number: [ ] of: [

UK STOCK

THIS IS FOR DUTY PAID UK SHIPMENTS ONLY

SAMPLES MUST ARRIVE BETWEEN 8TH AND 21ST MARCH 2012




THE INTERNATIONAL WINE CHALLENGE
Broadfield Park, Crawley, West Sussex, RH11 9RT

+44(0) 1293 610417 +44 (0) 1293 846588
iwc@wrbm.com

www.internationalwinechallenge.com

fl»



